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THE COMPANY 

 

Multiplied Media is a Vancouver based multi-media design and 

advertising company specializing in visual communication, who believe 

and encourage all types of artistic expression.  The brand targets those 

looking for honest and provocative insights, presented in a professional 

and polished manor.  They aim to fuse deliberate commentary on current 

events and social issues with brand sophistication and humour.  The 

company carries a strong online presence, savvy both in social media 

and social networking.  As the company expands into the mainland and 

away from the west coast, they aspire to create a space free of artistic 

restraint, where clients and employees sense value and belonging.   

PROJECT GOAL 

  

 The goal for Multiplied Media’s new location is to create a 

workplace environment employees thrive and feel their full potential 

within.  The client has requested the space blur the lines between modern 

design and the historical/industrial nature of the structure.  Focus will lie 

heavily in employee health and well- being both physically and mentally.  

The office will intend to allow employees to feel unrestrained, while 

furthermore allowing clients to respect the space’s professionality.  Art will 

be free flowing and thought provoking, while furniture; professional and 

sleek.  The space will feel open and airy, ensuring no area feels blocked 

or obstructed.  Dedicated space will encourage employee relaxation, 

collaboration, and productivity. 
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THE CONCEPT 

Urban 

Collective Dynamic 

Bold 

Tagged graffiti left on the fourth floor 

inspired the concept and heavy focus on 

art and colour. 
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SITE AND BUILDING 

Location:    Beltline District, Calgary AB 

Address:   402 11th Avenue SE 

Year Built:   1913 

Total Building Size:   50,446 SF 

Parking Availability:  18 surface stalls 

Parking Rates:  $250/month 

SITE DETAILS 
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BUILDING HISTORY 

BUILDING DETAILS 

Officially recognized by the Calgary 

Heritage Authority as a meaningful 

character building adding to 

community value. 

Built in 1913, prior to WW1, by British 

glass manufacturers the Pilkington 

brothers. They occupied the 

building manufacturing plate glass 

until 1967. 

The building has the appearance of 

being three separate store fronts 

combined in one façade. 

The entrance and display floor is 

only two stories high, containing 

classic cornices and dentils.  This is 

set against the main warehouse 

façade constructed of Medicine 

Hat brick on concrete. 

Windows are large and closely 

spaced.  

 

Client will inhabit 4th 

floor only. 
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FOURTH FLOOR INTERIOR 

Total Size: 4,935 SF (458 m2) 

Code Info: Non sprinkler with 

exposed concrete column/ 

beam structure 

Brick exterior walls (paint can 

be covered, left, or stripped to 

expose original brick) 

T- Bar ceiling to be added for 

acoustic purposes (can be 

dropped) but cannot obstruct 

exterior windows  

Windows face west, therefore 

will receive afternoon light 
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LOCATION ANALYSIS 

Calgary’s Beltline district is located south of downtown Calgary (often is considered a part of 

downtown). 

Beltline is one of Calgary’s most densely populated neighborhoods. 

It is known for its eclectic nightlife, restaurants, and overall urban culture. 

Local surrounding boutiques sell retro fashion, furniture, vinyl, and quirky gifts. 

Dining includes trendy eateries and a plethora of culturally diverse foods. 

Nightlife includes craft beer pubs, live music venues often hosting large events (specifically the 

famous Calgary Stampede) and vibrant dance clubs. 

Health and wellness is prevalent with an abundance of gyms, yoga studios, and boxing facilities. 

C-trains are found both North and South ends, with city transit filing in the gaps. 

 

CALGARY’S BELTLINE DISTRICT 
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NEARBY ATTRACTIONS 

425 11 Ave SE 

431 10 Ave SE 

1129 Olympic Way SE 

227 11 Ave SE 
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421 12 Ave SE 

435 10 Ave SE 

200 12 Ave SE 
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CLIENT PROFILE 

Wil Leblanc is the founder and CEO of Multiplied Media, with a 

background in marketing, fine arts, and social media.  Originally from 

the west coast, he has intentions to expand Multiplied Media globally, 

beginning with a satellite office in Calgary, Alberta.  Though the 

company has reached success in Vancouver, he is aware of Calgary’s 

diverse market, and hopes the office will reflect this.  Having an 

appreciation for (and a degree in) fine arts, he has expressed how 

important art and artistic freedom is in the Multiplied media workspace.  

He wants his employees and the clients they serve to feel inspired by 

local artists, incorporating a variety of different mediums.  Upon viewing 

the Pilkington building, he was drawn to the heritage and charm, as well 

as the walls plastered with graffiti.  Wil believes Multiplied Media is 

unique in its ability to form strong client relationships, ensuring clients are 

understood and involved.  He understands the role employee happiness 

plays in a business model, and would like the space to cater to all those 

who will be working in it. 

USER PROFILE 

 Multiplied Media aims to create a space inclusive to both its 

employees and its clients.  Employee-client relationships are strongly 

encouraged, therefore the office intends to create spaces to ensure this 

occurs.  Clients will often be seen around the office, contributing ideas to 

their own projects, and conversing with employees in all departments.  

Meeting and presentation spaces will be informal, encouraging open 

collaboration between both parties.  The dress code will reflect that of the 

office; casual, yet polished, to read professional to clients.  As most 

employees have backgrounds/ are versed in art, they are encouraged to 

help with art selections and what will be within their site lines on a daily basis.  

Relating the CEO’s wish for wellness, employees will have access to an array 

of health benefits, such as a membership to the local boxing studio, and 

credit at a nearby market.  Employees will not have set lunch times, but 

rather are encouraged to balance their day and clients at their own 

discretion.  The office will be open 9am – 5am for client appointments and 

drop-ins, with after hour operation limited to employees only.  A receptionist 

will remain present during these hours, and the building will be under security 

to ensure employee safety after hours.  As the elevator is essentially to 

entrance to the office, employees will possess key cards giving them 

exclusive access. 
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SPACIAL REQUIREMENTS 

PUBLIC SPACES 

 Reception and waiting Area- approx. 500sf  

 Reception desk with a minimum 2’-6” x 5’ primary work surface with a 

minimum 3’-6” linear foot secondary work surface, 2 box/box/file 

pedestals, telephone, and desktop computer 

 Minimum of 4 linear foot of raised transaction surface 

 Barrier-free access to reception desk 

 Ergonomic chair 

 24 linear feet of lateral files and 10 linear feet of general paper storage 

 Full visual control of waiting area  

 Guest seating for minimum 6 visitors  

 Coat storage for 6 (built-in or free standing) 

 Horizontal surface for magazine and visitors’ articles 

 Professional work focal display points 

Large Media Presentation Room- approx. 500sf 

 Conference table (wired) and chairs to comfortably accommodate 12 

people 

 Minimum 10 feet credenza for food and beverage service and paper 

storage 

 Interactive whiteboard system 

 Dual display monitors 

 Light control to facilitate visual displays 

Kitchenette for Large Media Presentation Room- approx. 80sf 

 Can be combined or deleted if other food series are adjacent to the 

reception/ media presentation room 

 Countertop, sink microwave, coffee maker, under counter/built in fridge, 

storage for cups, glasses, plates, cutlery, extra condiments, etc.  

Small Presentation/ Informal Meeting Room- approx. 150sf 

 Tables and chairs or alternative seating to accommodate 4 people 

 2 linear feet of general paper storage 

 Large screen monitor (wall mounted) 

 Writable surface 
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PRIVATE SPACES 

 Division Associate Office- (2) approx. 250sf each 

 Primary work surface, secondary work surface and 2 box/box/ file 

pedestals 

 6 linear feet of general paper and personal storage 

 6 linear feet lateral filing (storage and filing may be combined, but 

must accommodate knee space for optional computer 

work/orientation) 

 Ergonomic chair with arms and 2 guest pull-up chairs 

 Small clothes closet 

 Each associate has a laptop, cellphone, regular phone and personal 

art/awards collections. 

 

Dianne- Division Associate 

 Prefers informal, conversational conference area with lounge seating 

for 4 

 Is the creative director, responsible for bringing in work, making 

connections, and directing presentations. 

 She is hands-on with the projects when they are nearing completion 

 She will be working half out of the Vancouver office, and the other 

half in the new Calgary office 

 

Chris- Division Associate 

 Prefers a conference table capable of seating 4 people in his office 

 Is responsible for human resources, accounting, and day-today 

operations 

 He has a hand in creative development projects as well 

 Is in his office almost all the time 
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 Division Assistants Offices- (2) max 80 sf each 

 Minimum 2’- 6” x 5 primary work surface with minimum 3’- 6” secondary 

work surface, 1 box/box file pedestal, phone, desktop computer (flat 

screen 23” wide x 8” deep x 17” high) 

 Task chair with arms 

 

Connor- Division Assistant to Diane 

 Needs direct visual access to Dianne’s office 

 Must be in proximity to Lee (Chris’s assistant) as they will work together 

on occasion 

 Will share filing and storage with Lee, minimum 36 lineal feet 

 

 

Lee- Division Assistant to Chris 

 Needs direct  visual access to Chris’s office 

 Must be in proximity to Connor (Dianne’s assistant) as they will work 

together on occasion 

 Will share filing and storage with Connor, minimum 36 lineal feet 

 

Designer Offices- (4) approx. 100 sf each 

 Minimum 2’- 6” primary work surface with maximum secondary work 

surface/ layout space, 2 box/box/file pedestals, phone, desktop 

computer with 2 monitors (flat screen 23” wide x 8” deep x 17” high) 

 Task chair with arms 

 Filing and storage 

 All 4 designers to share a color printer located near their workspace – it 

will require adequate paper storage 
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 Jules- Designer 

 Has a degree in fine arts and will work in mixed medias, rarely on the 

computer 

 Has an art collection and would like space provided in her office to 

hang it, as well as her degree and awards 

 Will share color printer with other designers 

 

Cami- Designer 

 Rides her bike to work and will need adequate storage (either in office 

or within the building) 

 Has a green thumb and would appreciate space for her plants 

 Will share color printer with other designers 

 

 

Johnny- Designer 

 Has a degree in graphic design and will use the computer for majority 

of his work day 

 Requests a comfortable desk chair as he will spend long hours sitting in 

it  

 Will share color printer with other designers 

 

 

Parker- Designer 

 Enjoys reading and gains inspiration from paper media and would like 

storage for books and magazines 

 Works well when he can ‘spread out’ and has requested table space 

to do so 

 Will share color printer with other designers 

 

 

 



Page | 17  
 

 

  

 

 Media Coordinator Office- approx. 100 sf 

 Minimum 2’- 6” x 5’ primary work surface with a minimum 3’- 6” 

secondary work surface, 1 box/box/file pedestal, phone, desktop 

computer (flat screen 23” wide x 8” deep x 17” high) 

 Task chair with arms 

 24 lineal feet of lateral files 

Madelaine- Media Coordinator 

 Will oversee the execution of marketing and advertising campaigns at 

Multiplied Media 

 She will work closely with all 4 designers and must be in close proximity 

to them. 

 

Account Manager Offices- (2) approx. 100 sf each 

 Minimum 2’-6” x 5’ primary work surface with minimum 3’- 6” 

secondary work surface, 1 box/box/file pedestal, phone, desktop 

computer (flat screen 23” wide x 8” deep x 17” high 

 Task chair with arms 

 Each manager needs 24 lineal feet of lockable lateral files 

Ben- Account Manager 

 Will deal with confidential files therefore needs lockable storage 

 Will work closely with and report to Chris 

 Must be in close proximity to other account manager (Tasia) 

 

 

Tasia- Account Manager 

 Will deal with confidential files therefore needs lockable storage 

 Will work closely with and report to Chris 

 Must be in close proximity to other account manager (Ben) 
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 Computer/ Graphic Technician Office- approx. 100 sf 

 Minimum 2’- 6” x 5’ primary work surface with minimum 3’- 6” 

secondary work surface, 2 box/box/file pedestal, phone, desktop 

computer with 2 monitors (flat screen 23” wide x 8” deep x17” high) 

 Task chair with arms 

 

Jordan- Computer/ Graphic Technician 

 Will support the work of the designers and manages copy/workroom 

and server room 

 Does not need to be located adjacent to the server room 

 

 

 

Internal Meeting Spaces- (2) approx. 125 sf each 

 Table and chairs or alternate seating to accommodate 4 people 

 2 linear feet of general paper storage 

 Large screen monitor ( wall mounted) 

 Writable wall surface(s) 

 (1) adjacent to designers and media (1) internal general use 

 

SUPPORT SPACES 

 The ‘Lounge’: Staff Social and Food Prep Space- approx. 450 sf 

 Food preparation space complete with sink, microwave, full size or 

custom built-in refrigeration, cappuccino machine, coffee machine, 

dishwasher,  and storage for cutlery and dishes 

 Seating and horizontal surface 

 The space is meant to encourage socialization (games etc.)  
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  Print/ Copy/ Storage/ Workroom 

 (2) Freestanding  multi-function devices (42” wide x 28” deep x 38” 

high) plus spaces to remove trays and add paper at one end of the 

machine 

 (1) Large format plotter 

 (2) laser printers (prints 11 x 17), one color/ one black and white 

 Minimum 10 linear feet work surface adjacent to copiers for collating 

with paper storage below 

 Storage for office supplies above (pens, pencils, paper clips, staples, 

etc.) 

 Minimum 30 lineal feet of lateral storage 

 Layout and workspace for assembling presentations (min. 15 sf) 

 Paper cutters, binding machines and storage for large presentation 

boards (largest being 3’ x 6’ sheets and banners 

 

Server and Communications Room- approx. 100 sf 

 Wall racks for communications and servers 

 Secured room 

 

Janitor’s Closet- approx. 30 sf 

 Storage for cleaning materials and equipment 

 Mop sink 

 Secured room 

 

Staff Coat Storage- approx. 10-12 linear feet 

 Staff coats, boots, etc. 
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Public Spaces 

 Reception and waiting = ‘heart’ of the building – this will be in close proximity to 

staff lounge to break down employee- client barriers.  Clients and employees 

can socialize here before and after meetings, with noise kept from private offices 

and work spaces. 

 The large formal meeting room will stem from this area, with the small informal 

being integrated, as well as potentially the second internal meeting space. 

 This blended space will create a space where clients can wait and converse 

with other clients, as well as employees. 

Private Spaces 

 Associate offices and work stations will be located oppositely the ‘lounge’/ 

reception for acoustic purposes. 

 Designers will be clustered together and in close proximity to Division Associate 

Diane, who overlooks their work (as well as her assistant Conor). 

 Media coordinator Madelaine will also inhabit space nearby for collaboration 

purposes, away from the busy of the lounge. 

 An internal meeting space for these employees should be connected or 

adjacent in some way to provide easy space- this space can remain open but 

should acoustically be separate from open work stations. 

 Division Associate Chris will also have a private and acoustically private office 

separate from ‘Lounge’/ Reception (as well as his assistant Lee). 

 As Chris participates both in design and account management, he will be in 

close proximity to both work spaces. 

Support Spaces 

 The print/copy/storage/workroom should be close by but not necessarily 

adjacent to workstations and offices.  It should be easily accessible for 

employees over clients, as they will primarily use the space. 

 The server communications room as well as the Janitors closet can be 

afterthoughts and placed last in ‘empty’ spaces. 

 Coat storage should be close to the lounge for easy access before 

employees exit. 

BUBBLE DIAGRAM FINDINGS 
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Findings in this Programme reveal Calgary’s Beltline District will provide a thriving 

location for Multiplied Media’s boutique location.  The area is up and coming, 

populated, and stocked with local eateries, social houses, fitness studios, and vibrant 

nightlife.  The buildings historic aspect is to largely contribute to the design plot, while 

also taking into account the clients desire for modern and current furniture.  As 

Multiplied Media is a highly design and creative based company, emphasis will be put 

on artwork, incorporating local pieces from local artists.  The concept was largely 

based upon the sites current state of graffiti filled walls, and this will play into the final 

playfulness of the space.  Client-employees relationships are encouraged to be tight 

knit and casual, with lines blurred between each’s own area.  Clients will be welcomed 

into all areas, and vice versa to employees.  Multiplied Media’s strongly advocate’s 

employee health and well-being, and will provide tools to ensure they are fit, happy, 

and well taken care of. 

PROGRAMME CONCLUSION 


